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1. Traditional Model: Network Transmission
1.1 Networks as Conduits (Borgatti 2005)




R
Two Models Empirical Evidence

NetSense Culture and Networks
° oo

Concluding Remarks
000000
o o 0000000
o 000 0000000
00 00000
o

[e]e]

Network Transmission

1. Traditional Model: Network Transmission

1.1 Networks as Conduits (Borgatti 2005)
1.2 Cultural Tastes as Practices as Contents




e
Two Models

Empirical Evidence NetSense Culture and Networks Concluding Remarks
° oo 000000
o o 0000000
o 000 0000000
00 00000

o
[e]e]

:
Network Transmission

1. Traditional Model: Network Transmission
1.1 Networks as Conduits (Borgatti 2005)
1.2 Cultural Tastes as Practices as Contents

1.3 Diffusion Imagery (Contents are Transmitted Through the
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1. Alternative Model: Network Transmission
1.1 Multiple Capitals Imagery (Bourdieu 1986)
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1. Alternative Model: Network Transmission

1.1 Multiple Capitals Imagery (Bourdieu 1986)
1.2 Fungibility and Conversion Across Different Forms of Capital
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1. Alternative Model: Network Transmission

1.1 Multiple Capitals Imagery (Bourdieu 1986)

1.2 Fungibility and Conversion Across Different Forms of Capital

1.3 Networks Ties: (Relatively) Unstable and Subject to
Negotiation (Not Likely to be Stable Conduits)
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1. The Culture Conversion Argument Implies That:
1.1 Cultural Diversity Should be Linked to Networks of Larger
Size
1.2 Different Forms of Culture (e.g. Niche vs Popular) Should
have an Elective Affinity with Different Types of Relationships
(e.g. Strong vs Weak)
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Culturally Active People Have Larger Networks
: :

From Lizardo (2006: 790, American Sociological Review)
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Different Types of Cultural Investment are Associated with Different Local Structures

Passing Familiarity Correlates with Structural Holes

From Lizardo (2011, Sociological Perspectives)

Model 1 Model 2 Model 3
Online hours (logged) ~0.140* (-477) -0.069* (-2.32) —0.091* (-3.00)
Number of weak preferences 0.113*  (7.85) 0.095*  (6.40)
Number of strong preferences -0.080* (-6.94) -0.065* (-5.49)
Constant 0.389*  (6.23) 0.665* (11.91)  0.480*  (7.48)
Model x2 78.69* 70.12* 110.05*
N 327 327 327

“p<.05.

Poisson Regression Coefficients of the Effect of Number of Strong and Weak
Preferences on the Proportion of Dyads in the Personal Networks Who Do Not Know
One Another, 2004 General Social Survey.
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Different Types of Cultural Investment are Associated with Different Local Structures

Strong Investment Correlates with Clustered Social Worlds

From Lizardo (2011, Sociological Perspectives)

Model 1

Model 2 Model 3

Online hours (logged) -0.140*  (-4.77)
Number of weak preferences 0.113*  (7.85)
Number of strong preferences

—0.069* (-2.32) -0.091* (-3.00)
0.095%  (6.40)
~0.080* (-6.94) —0.065* (-5.49)

Constant 0.389* (6.23) 0.665*  (11.91) 0.480*  (7.48)
Model 2 78.69* 70.12* 110.05*

N 327 327 327

“p<.05.

Poisson Regression Coefficients of the Effect of Number of Strong and Weak
Preferences on the Proportion of Dyads in the Personal Networks Who Do Not Know
One Another, 2004 General Social Survey.
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Culturally Active People Are More Likely to Use Their Networks

From Lizardo (2012: 27, forthcoming)

Predicted Probability of Using A Social Contact

All Respondents

Respondents Used a Socil Contact

Predicted Probability of Using A Weak Tie
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Cultural Variety

Predicted probabilities of having found a job via a network contact (left-hand panel) and having used a weak tie to
find a job conditional on having used a network contact (right-hand panel).
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Marginal effects of having engaged in different culture consumption activities on the probability (left-hand axis) of
having learned about your current job (for employed respondents) or about your last job (for respondents out of the
labor force) from either an acquaintance (black bars) or by having been directly contacted by the employer (white
bars). Gray line shows the proportion of college educated person who engaged in that activity at least once in the
past year (right-hand axis). o 5 =




R

Two Models Empirical Evidence NetSense Culture and Networks Concluding Remarks

[e] (e]e] 000000
[e]

o 0000000
[e] [e]e]e} 0000000

(e]e] 00000

]

[e]e]

The More Educated Engage in Culture Talk

From Lizardo (2012, In Preparation)

movies music books arts plays
4 4 4 ad ad

Prob. of Frequent Culture Talk

Prob. of Frequent Culture Talk
——
Prob. of Frequent Culture Talk
—.—
Prob. of Frequent Culture Talk
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—.—
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Education Education Education Education Education

Predicted probability of reporting that one engages in culture talk “very often” by
levels of education. 2002-2004 National Social Survey.
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Cultural Participation is Linked to Informal Interaction Outside of the Kin Network

From Lizardo (2012, In Preparation)

Friends Neighbors Relatives
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Predicted probabilities of informally interacting with friends, neighbors, and relatives
at “several times a month,” “several times a week,” or “almost daily” by levels of

cultural participation 1998 and 2002 GSS .
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What's wrong with this picture?

1. Culture conversion argument implies effects of cultural
tastes/habits on dynamic outcomes.
1.1 Yet, most available sources of data are cross-sectional

Existing studies that do use dynamic data bear out one key
assumption of the conversion model:

Outstanding question: Are culturally active individuals more
likely to form and maintain larger networks over time?
] = =
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tastes/habits on dynamic outcomes.
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1.2 dynamic mechanisms have to be inferred from static
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1. Collect network data via “remote sensing.”
2. Two-year NSF funded project (Engineering/Soc Collaboration)
3. Pls provided 200 Notre Dame freshmen with smartphones +

unlimited voice and texting plans

. Pls, in their turn, provided with the students’ privacy

(everything but content)

4.1 All incoming and outgoing communication events (SMS and
voice), sender-receiver information, time-stamp

4.2 Email, Facebook activity, address-book, and (messy) proximity
sensing via bluetooth

4.3 Periodic surveys (beginning of each semester) both attitudinal
and core ego-network information*

. (Initial) N = 195, 91 girls, 104 boys.
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(0.57) (0.93) (1.27) (1.39) (1.52) (1.65)
Constant 3.678* 3.984* 4.157* 4.296* 4.378% 4.440%
(45.07) (54.69) (59.75) (63.03) (64.35) (66.53)
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5.3 Time Dependence of Effect Consistent with “True New”
Hypothesis
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5.4 Caveat: Observed “growth” process unknown amalgam of true
new ties and activation of previously existing ties.
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